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1.  I N T R O D U C T I O N 
The purpose of this report is to give an analysis and overview of the pilgrim statistics recorded at 

Nidaros Pilegrimsgård (NPG) from the 2015 pilgrim season. NPG had a very successful season in 2015 

and enjoyed sharing in the experiences of the pilgrims who visited from all around the world. 

Discussions regarding experiences of both staff and pilgrims during the season have informed the input 

of this report, particularly the Discussion and Reflection section. NPG would like to thank and 

congratulate this year's pilgrims as well as all of the volunteers and staff who helped to contribute to 

this seasonôs accomplishments. NPG would also like to thank the regional pilgrim centers as well as the 

national pilgrim center for all of their efforts and collaboration this year. This pilgrim season NPG has 

been fortunate to have a great increase in the number of pilgrims from the previous year. In 2015 NPG 

welcomed 2,139 pilgrims in total, which is an increase of 775 total pilgrims compared to 2014 (1,364). 

The shared work of so many has contributed to the most successful pilgrim season yet!  

1.1 Methods 

The pilgrim statistics were recorded from the pilgrims by hand at the pilgrim reception office at NPG. 

The following thirteen categories of pilgrim data were recorded this season at NPG: 

 

ǒ Arrival date at NPG  ǒ Age   ǒ 
Mode of 
Transport 

ǒ Nationality 

ǒ Pilgrim Path  ǒ Starting place  ǒ Starting Date ǒ 
Starting Date 
(Multi-year) 

ǒ 
Days in Norway Before 
Trip 

ǒ 
Days in Norway After 
Trip  

ǒ 
Pilgrims 
Passport 

ǒ Received Diploma 

ǒ Visited Nidarosdomen  ǒ Received Olavsletter         

 

The new data categories this season were 'Mode of Transport', 'Starting Place', 'Starting Date', óStarting 

Date (Multi-year)ô and the number of days the pilgrims spent in Norway before and after the 

pilgrimage. While only few pilgrims responded to the multi-year starting date, NPG expects that there 

may be a growing trend of more pilgrims choosing to divide the pilgrimage into two or more years. 

This can be an attractive option to make the pilgrimage more accessible to people with more limited 

vacation schedules, or family commitments. These categories allowed us to gain a better understanding 

of the pilgrims and provide data which is much more useful to the national and regional pilgrim 

centers. While it could be valuable to know how many days before and after pilgrims stayed in Norway, 

not many pilgrims were willing to provide this information. The handwritten statistics were then 

digitized in IBM SPSS 21 and analyzed.  

 

 Given the improved results of using these methods, NPG intends to continue to use and improve this 

system for future seasons. While the statistics are largely accurate it is expected that there is inherent 

error and missing data in the data recorded by hand. This is especially true for three large groups of 

pilgrims. The missing data for these three large groups was primarily óAgeô and  óStarting Dateô, 

because in a large group the starting date is not necessarily the same for all participants, and this 

information is not always able to be collected. This happened in part due to lack of information 

collected by the person who organized the group, and lack of personnel when registering large groups 

during St. Olavsfestdagene on the day of 28 July when most pilgrims were received. Lack of 

understanding or miscommunication during pilgrim registration could also happen since many pilgrims 

received at NPG have English or Norwegian as a second language. Other opportunities for introduced 

error will be discussed in the following sections where appropriate. It is the hope of NPG that 

highlighting these opportunities to improve shall lead to continued improvement in its data collection 

systems for next season. NPG is currently working to improve its registration forms as well as the 

training for pilgrim reception and data recording for the following year. NPG also aims to increase the 
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number of personnel available to receive pilgrims during St. Olavsfestdagene.  

To better understand the pilgrims received at NPG the data and analysis presented in this report will be 

separated into short-range and long-range pilgrims due to the differences in data quality and availability 

between the two groups as well as the differences in the nature of their journeys.  These analyses and 

differences are outlined in the following sections. The majority of this report will focus on the long-

range pilgrims. 
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2.  S H O R T æ R A N G E  P I L G R I M S  
(Appendix: Table 2) 

 

2.1  Overview 

NPG is glad to have a large number of people participating in short-range guided pilgrim walks with 

our Pilgrim's Priests, Einar Vegge and Steffen Aune. The number of pilgrims taking part in these short-

range excursions has greatly increased this season to 1048, nearly half of the total pilgrims received at 

NPG. Short-range pilgrims were found to be larger groups with a desire to have a guided experience 

which provided cultural, educational, or spiritual enrichment. Participants included faith-based groups 

and leaders, students, volunteer groups, families with children, pilgrims walking to fight climate 

change, international journalists, and others. 

 

Due to the relatively large size of the groups and time restrictions, the age of the short-term pilgrims is 

estimated, and their gender is not recorded. It was estimated that a majority (70.3%) of the short range 

pilgrims were between the ages of 40-69 and 21.2% were younger pilgrims under the age of 20.  The 

majority of walks (80.6%) were inside Trondheim. Longer excursions outside of Trondheim took place 

mostly on Gudbrandsdalsleden, from Lian and on St. Olavsleden from Okkelberg kirke. The guided 

short-range walks are a good opportunity for NPG to better connect and share the culture, history and 

the experience of the pilgrims and the region with different communities. They can also serve as 

opportunities to educate potential long-range pilgrims about pilgrimage and pilgrim paths.
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3.  L O N G æ R A N G E  P I L G R I M S 

(Appendix: Table 3.1-Table 20) 

 

                                           

3.1  Overview 

797 long-range pilgrims, 73.1% of total long-range pilgrims, were walking 100km or more to obtain 

their Olavs letter in 2015. This an increase of approximately 12% from 693 in 2014. Long-range 

pilgrims can also be seeking cultural or spiritual enrichment in a more independent way for a longer 

duration of time.  While many pilgrims incorporate social elements into their journey, pilgrims have 

stated they are specifically drawn to the pilgrimage in Norway because it offers an opportunity for 

space, quiet, and introspection. Natural beauty and a desire to connect with nature was also stated to be 

an incentive for many pilgrims to begin their journey in Norway.  

 

3.2  Methods 

It is difficult to compare the statistics for long-range pilgrims between years 2014 and 2015 with 

confidence.  This is due to the short-range and long-range pilgrim data for 2014 not being clearly 

distinguished.  Data regarding age is not always specific for the larger groups.  NPG received age 

estimates for these groups such as ñ40+, average 60ò, which is realistically the best data that could be 

reported at the time. Given this, potential trends in regards to age among the long-range 2015 pilgrims 

will be compared to the combined short-range and long-range pilgirim data available from 2014.










































































